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COUNGIL NEWS

he MSC Board of Directors held its quarterly meeting via Zoom on April 28. Council

President Jim Weber opened the meeting with a welcome to directors and comments
on industry progress. Executive Director Bob LaGasse gave a recap of headquarters ac-
tivities since the last meeting with special attention on key items such as completing the
national consumer survey, bylaws revision work, reversing Michigan MDARD position on
potting soil and growing media label changes, weekly L&R monitoring reports, develop-
ment of a new plant manager training program, and more.

The Board then reviewed the Certification Committee report showing 291 certified
products compared to 294 at the same time last year. Product auditing is ahead of last
year’s schedule with audit tours completed in the Southeast, South, and West with 36 soil
products tested and 64 mulches tested while presently waiting for the western product
shipments to arrive for testing. The current testing cycle is ahead of last year with all the
Southeast and Southern product testing completed and results reported to the producers.

The Board then reviewed the results of the consumer survey regarding OMRI and
organic certification. The survey showed only 3.8% of the public sees the OMRI logo on
packages and has any idea what it means. Half of all consumers believe organic and all-
natural mean the same thing and 50% more consumers would choose a bag labeled “Certi-
fied All-Natural by the Mulch & Soil Council” over an “organic” label claim. Based on this
information, staff recommends the committee consider moving forward on an all-natural
certification program which should be discussed at the next meeting in Nashville.

The Board then reviewed the results of the national consumer survey conducted by
Technometrica Market Intelligence earlier this month. It was noted there were significant
increases in the number of stable buyers of mulch with new data on bagged mulch sales
and even newer information on bulk mulch sales. Because the difference is so great, the
data will be resurveyed by TMI for verification.

The Board also reviewed current legislative & regulatory activities with special focus
on Per- & Polyfluoroalkyl Substances (PFAS). Bob LaGasse reported on the rising regula-
tory concern for PFAS at EPA, USDA and many state governments. Since much concern
focuses on biosolids and waste water applied to farm and pasture lands, the potential to
impact the mulch and soil industry is increasing. At the present, there is much confusion
on the issue, but MSC is tracking the science and regulatory concerns and will advise the
Board when action should be taken.

In the final part of the meeting, the Board reviewed staff proposals for plant manag-
ers training courses on topics other than weights & measures. Program Chair Larry Doose
reviewed his proposals for program topics for the 52" Annual Meeting on October 10-12
in Savannah, and Assoc. Executive Director Shelli Williams reported that sponsorship and
booth sales opened on April 25 and all sponsorships and all but 5 of the 25 booths for the
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meeting sold out in less than 24 hours.
The next meeting of the Board will be in Nashville in July.
Hi#

s reported earlier, the MSC Certification Committee created a special sub-commit-
tee to investigate the need and opportunities to support and expand product sales
to consumers interested in buying organic and all-natural products.

From the industry’s standpoint, you cannot have a mulch or soil “Certified Organic”
label under the USDA National Organic Program (NOP) because NOP certifies the end
food product and the process it goes through, but it does not certify any individual
inputs into the process.

The Organic Materials Review Institute (OMRI) “certifies” that products that meet
special criteria and display their logo would not disqualify an organic grower from
NOP certification. However, OMRI, itself, states (in a very small print footnote) that
“OMRI LISTED” does not mean the product is certified organic. Generally, the state and
independent agencies that certify grower operations as “Certified Organic” producers
for USDA tend to accept OMRI certification for inputs, but none of them are actually
required to accept it — hence the footnote.

While there are other industry issues with OMRI process, procedure, definitions and
costs, the question was whether the very cryptic “OMRI LISTED” logo on many lawn
& garden products already adequately satisfies the need of consumers, retailers and
industry product producers.

To find out, the sub-committee joined with the Industry Statistics Committee to
add questions to an already-planned national consumer survey being commissioned
through Technometrica Market Intelligence. In early April, TMI surveyed 1,414 consum-
ers from its national consumer database giving a 95% confidence level that the respons-
es are within +/-2.8% accuracy.

Again, a key question is whether the existing OMRI LISTED certification dominates
the consumer market so well that the bar is too high to justify MSC entering the market
at this time. Of the 1,414 households we surveyed, 1,108 (77%) had a yard or garden. So,
we asked those households with a yard or garden:

1. Have you seen/noticed the term or symbol “OMRI LISTED” on a product label?
*  63% of consumers have not noticed the OMRI LISTED symbol on bags
*  17% said they had noticed the OMRI LISTED symbol (A total of 181 responses)
*  20% said they were not sure

Most Have Not Noticed The Term Or Symbol OMRI Listed On Product Label

H Not Sure
Yes

= No
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SUB-COMMITTEE
REPORT (Cont'd.)

So, only 17% of households across the country even noticed the OMRI logo on any
packages. But since “OMRI” is not self-explanatory as to what it is or means, we went
on to ask those who say they noticed the logo to say what they thought it means. The
question was an open response (fill in the blank) in order not to suggest any possible
meaning in a response option. The responses were then individually reviewed and
counted as “wrong” or “correct or almost correct” and any organic or sustainable
response was accepted.

2.  What does the term or symbol “OMRI LISTED” on a product label mean to

you?
*  77% of respondents who said they noticed the OMRI symbol on packages gave an

incorrect answer for the meaning of the symbol

*  Only 23% of respondents who said they noticed the OMRI symbol on packages gave
a correct or nearly correct answer for the meaning of the symbol

*  Only 3.8% of consumers see and understand correctly what OMRI LISTED
means on a package.

What does the “OMRI Listed” term mean to you?

Gave correct or near
correct answer
23% H Didn't know/wrong
answer

M Gave correct or near
correct answer

Didn't know/wrong
answer
77%

The vast majority of responses (77%) were completely wrong or stated they did
not know. The remaining “correct or near correct” responses represented only 3.8% of
all consumer households in the nation with a yard or garden (estimated 3.84 million
households) who see and understand what the OMRI LISTED logo means on a prod-
uct. From that data it appears that OMRI does not have a major or even significant lock
on the consumer lawn & garden market.

The next issue the sub-committee addressed was the consumers’ attitudes on
“organic” vs “all-natural”. Organic is a term that is used in many different ways and
has evolved, or devolved, into multiple meanings for the consumer public. We are not
talking about the fanatic organic farming community but rather the general gardening
public who have no intention of seeking NOP certified organic status but want what
they believe is a natural or “chemical free” product. To avoid conflicts with the fervent

organic lobby, using an acceptable alternative for consumers could be useful; so, we
asked:

© Mulch & Soil Council, 2023



SUB-COMMITTEE | 3. Thinking about garden products, generally speaking, does “Organic” or “All
REPORT (Cont'd) Natural” mean the same to you? (Yes/No/Not Sure)

*  48% of the public believe organic and all-natural have the same meaning

*  36% of the public believe the terms are not the same

* 15% of the public were not sure

48% State Organic Or All Natural Mean The Same

Not Sure
15%

® Not Sure

Yes

= No

The largest group of households with a yard or garden (49%) believe organic and
all-natural are the same. Households who believe the terms are different represent
36% of respondents which is 25% LESS than those who believe they are the same. The
number of households who would accept all natural and organic equally is estimated
at a very significant market of over 48.4 million households.

The sub-committee also considered that there are no “certified organic” mulch or
soil products (remember OMRI disclaims certified organic) in the market but there are
products labeled just organic. That raises the question of whether the public would

prefer a simple organic label compared to a certified all natural by the MSC label; so,
we asked:

4.  If you go shopping for soil or mulch and come across a bag labeled "Organic"
and another labeled "Certified All Natural by the Mulch & Soil Council,"
which one are you more likely to buy?

Certified All Natural By MSC Trumps Organic by a 42% to 28% Margin

Organic Not Sure
28% 29% H Not Sure
m Certified All Natural by MSC

Organic

Certified All Natural by

MSC
43%
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92" MSC
KEYNOTE
ANNOUNCED

*  28% of consumers would choose organic over “Certified All Natural by MSC”

*  43% would choose Certified All Natural by MSC over organic (a 50% in-
crease)

*  29% of respondents were unsure which they would choose.

Fewer than 1 in 3 consumers would choose a product labeled just organic, but 50%
MORE (or 42%) would buy the product labeled certified all natural by the Mulch &
Soil Council. Based on this data, Council staff will further investigate the option of
creating a “Certified All Natural by the Mulch & Soil Council” for the Organic Sub-
Committee to consider at their next meeting in July. Members with an interest in this
committee activity should contact the Council office for more information.

SC Annual Meeting Program Chair Larry Doose (Silva Corp.) has announced the
52nd Annual Meeting Keynote Speaker for Savannah, GA, this October 10-12 is :
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KEN SCHMIDT

Authentic Leadership and Customer Loyalty Expert; Senior
Role in Harley-Davidson Turnaround; and Author, Make
Some Noise: The Unconventional Road to Dominance

It’s an impersonal world, where so many products and services are seen as eas-
ily-replaced, indistinct commodities. Whether you stand out or get lost in the crowd
is a choice. A mindset. Ken Schmidt faced those same challenges himself and gained
acclaim for his role in the extraordinary turnaround of the legendary Harley-Davidson
Motor Company. That transformation was based on a change in mindset and a focus
on answering three key strategic questions. While times have changed, what humans
want and need from the businesses they buy from and work for hasn’t. Ken inspires
companies and individuals to shift their thinking and ride a path to success by becom-
ing memorable — not for what they do or what they make, but for how they connect
with people. Ken is author of Make Some Noise: The Unconventional Road to Dominance.
He’s also host of the Tailgating with Geniuses podcast and co-founder of Torque Sessions
Leadership Training. In all of his endeavors, Ken brings an unconventional perspective
that helps organizations and individuals reframe how they engage with their market-
place. Hear Ken describe the principles that resulted in one of the greatest comebacks
in American manufacturing history by the iconic Harley Davidson Company and how
that can guide you to the top of today’s commoditized markets.

© Mulch & Soil Council, 2023
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AMERIMULCH

Never worry about getting your product again.

Warehouses *Three Sites in South Carolina

Regionally supporting our customers
with facilities throughout the United States

+ Reduced delivery time and cost

+ Reduced finished-goods inventory which means fresher
products coming to your facility
Increased manufacturing capacity
Multiple shipping locations means a catastrophe at any
location will not impact delivery to your location

CHR:#%MASCAPE

Explore our products at

chromascape.com service@chromascape.com « 888.421.0010
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CALL FOR
HONORS

NOMINATIONS

John Leber Award
for Distinguished Service
Presented To
Jteve (C/}i/'((/llklll

By Vote 0f The Board Of Directors 0f The Mulch & Soil

‘The Behalf 0f The Council And The Industry.

¢ f(,'/)f(‘/ué('/‘ 245, 2049

Mulch & Soil Council ‘ﬁ

olunteers are the essential engine that powers many programs and activities of

the Mulch & Soil Council. From committees to the Board of Directors, the selfless
service of members combines the business and industry knowledge of many individu-
als into a consensus-driven body of action. In the MSC, everyone who wants to con-
structively participate is welcomed to join our efforts to create a rising tide that lifts all
boats.

The Mulch & Soil Council is grateful for all the tremendous contributions made by
volunteers every year, and we thank everyone who has taken time to share their exper-
tise for the benefit of all members and the industry at large.

Such was the case of John Leber who was the president of Swanson Bark and Wood
Products and served the Council with distinction for many years as a director and as
the Secretary / Treasurer until his untimely death in an industrial accident in 2015. As a
memoriam to John, the Board of Directors created a special, John Leber Distinguished
Service Award to recognize an individual or organization that has demonstrated an ex-
traordinary commitment to advancing the objectives of the Mulch & Soil Council and /
or the mulch and soil industry. Past recipients include:

e Dr. Bill Fonteno, NC State Univ. — for his exceptional work as the program director
of the MSC Product Certification Program.

e Dr. Kathryn Louis, Sun Gro Horticulture — in recognition of many years of service
as a director, committee chair and president of the Council and exceptional leader-
ship as president of the Mulch & Soil Research Foundation.

* Steve Jarahian, Oldcastle Lawn & Garden — in recognition of his many years’ ser-
vice as director, program chair, Certification Committee chair and president of the
Council.

¢ Steve Titko, The Scotts Company — in recognition of his many years’ service to the
Council as a director and chair of the Standards Committee

Eligibility: Nominations are open to individuals or organizations who are members of
the Council at the time of nomination.

Qualifying Activities: The award is intended for any person or organization provid-
ing exceptional service to the Mulch & Soil Council in any of the following examples
or similar activities:
e Leadership: as a director, committee member or other program participant of
the Council.
e Advocacy: as a spokesman for the Council and/or the mulch and soil industry
to the public or government.
e Training & Education: as a mentor sharing his or her expertise with other indus-
try members for the improvement of the industry.

When: Distinguished service may be recognized for a single event/activity or for mul-
tiple years of service.

Where: The nominee shall reside within North America.

Nomination & Submission: The MSC Honors Committee shall provide vetted honors
candidates to the MSC Board of Directors from nominations by its members or the
MSC membership at large. A brief bio shall be included for each candidate.

Nominations Deadline: Nominations should be submitted to membership@mul-
chandsoilcouncil.org by June 15, 2023. Please include a statement on why the person or
organization is being nominated.

Hut
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Hamer-Fischbein is now nVenia.
With over 300 years of combined
packaging machinery experience,

Hamer brand equipment is still

There are better ways to bag O againg automation.

==

The next level of industrial automation is here and it’s designed to be the
workhorse of your production floor. Our HAMER Brand form, fill & seal and
open mouth bagging machines are the most capable and flexible available,
improving machine uptime and reducing annual maintenance costs by
almost 60%. There’s a reason why we are the industry’s first choice for
reliable bagging automation. www.nVenia.com/betterway

ARPAC FISCHBEIN HAMER OHLSON

Trust HAMER Brand automation to get the job done, better.

TRY OUR NEW SPECIALTY PRODUCTS

GREENER SOLUTIONS ConservaCube™ + Mailer Film * Security Bags
= R A .y

Stockosorh® 660 superabsorbent Polymers. Primary
STOCKOSORB' ! Packaging;

water + soil management P

USED FOR WATER AND SOIL MANAGEMENT ‘
Stockosorh® is made in the USA and used in ‘ B BREAKING

grass seed coating, professional mixes and e By, INTO s"EC'A'-:"u
retail garden soils, as well as hydroseeding. : pAy

3

Greener Solutions also offers PAM for erosion
control and hydroseed operations.

Greener Solutions International
Plain & Printed Bags - Film & Rolls
PO Box 1373, Hebron, CT 06248 Extrusion * Printing * Converting

Warehouse Availability - Managed Inventory Programs

Contact: John Wynne
Phone: 860-368-7309
Email: johnwynne@gsigreen.com

Customer Support Team - Prompt customer response as an example

Graphic Specialists - Custom designed graphics available

PRIMARYPACKAGING.COM
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ANNUAL MEETING
SPONSORS

The CROW
Political

By David Crow
DC Legislative &
Regulatory Services

10

On April 25, sponsorship

and exhibit opportunities
opened for the 52 MSC Annual
Meeting on October 10-12, 2023,

THANK YOU To Our 2023
Annual Meeting Sponsors

Diamond

in Savannah, GA. In a matter of A
just hours, ALL sponsor opportu- ﬁ B
nities were claimed by suppliers AgriCoatinas’ V
eager to support the Council’s gAmAmew ot Campary 9 Colorbiotics®
members and 20 of the 25 exhibit Platinum
booth spaces were taken imme- N

) 2) KOMPTECH
diately. AMERICAS

The Mulch & Soil Council is NVENIA Vermeer

A DURAVANT COMPANY

grateful for the generous support
of our Affiliate and Associate
members. Their contributions
help the Council expand our
programs for the meeting while
keeping member registrations
low and accessible to the greatest
number of industry representa-
tives.

At this time, any Associate
or Affiliate member interested in
one of the few remaining exhibit
spaces should contact Shelli Wil-
liams at membership@mulchand-
soilcouncil.org. to reserve a booth
space.

ARPac NigSl  @omson V

Reliance Packaging LLC

Of Sigma Plastics Group

N\
TH Giennon

Q j Company Inc.

% ) INTEPLAST GROUP

Engineered Films

Gold

Silver

CHR:MASCAPE
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“COLOR WITH U.
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LEGISLATIVE & REGULATORY NEWS

WOTUS Blocked in 26 States

In April, a federal judge blocked the EPA’s WOTUS rule from being enforced in 24
states, issuing a preliminary injunction similar to a ruling in March already blocking

the rule in Texas and Idaho. The Biden administration’s 2023 Waters of the US, or WO-

TUS, rule that took effect March 20 is now enjoined in more than half the country.

The 24 states led by West Virginia have “persuasively shown that the new 2023
Rule poses a threat to their sovereign rights and amounts to irreparable harm,” Judge
Daniel L. Hovland of the US District Court for the District of North Dakota ruled. “The
States involved in this litigation will expend unrecoverable resources complying with a
rule unlikely to withstand judicial scrutiny,” he said.

West Virginia Attorney General Patrick Morrisey said in a statement the rule upsets
the balance of power between the states and the federal government. “It's a decades-
long effort by the EPA to regulate purely intrastate waters without the explicit consent
of lawmakers,” Morrisey said. “It creates unneeded delays and costs for farmers, con-
tractors, ranchers and anyone who cares about economic activity.”

The latest 24 states include West Virginia, North Dakota, Georgia, lowa, Alabama,
Alaska, Arkansas, Florida, Indiana, Kansas, Louisiana, Mississippi, Missouri, Montana,
Nebraska, New Hampshire, Ohio, Oklahoma, South Carolina, South Dakota, Tennes-
see, Utah, Virginia, and Wyoming.

The rule determines which wetlands and waterways are protected under the Clean
Water Act as waters of the US. It is enforced by the EPA and the Army Corps of Engineers.

© Mulch & Soil Council, 2023




Wi GYPSY MOTH
QUARANTINE
EXPANSION

APHIS
——

GA BACKS HIGHER
TRUCK WEIGHTS

GDQI

Georgia Department of Transportation

ffective immediately, the Animal and Plant Health Inspection Service (APHIS) is

adding Douglas County in Wisconsin to the list of quarantine areas for spongy
moth (formerly known as gypsy moth). The moth population in this county has
reached the threshold to trigger the quarantine expansion.

To prevent further spread of spongy moth, all interstate movement of regulated
articles from Douglas County must be handled in accordance with 7 CFR § 301.45.
Wisconsin has established a parallel state quarantine.

Spongy moth is a destructive insect of approximately 300 species of trees and
shrubs. The Spongy Moth Program prescribes conditions for the interstate movement
of regulated articles from quarantine areas. The federal and state partnership limits
the establishment of the moth outside the quarantine area that would result from
human-assisted movement of the pest. We appreciate the cooperative relationship
with Wisconsin in the effort to limit the spread of spongy moth.

The full lists designating spongy moth quarantine areas and regulated articles are
published on the APHIS website at:

https:/ / www.aphis.usda.gov/aphis/ourfocus/planthealth / plant-pest-and-dis-
ease-programs/ pests-and-diseases/sa_insects/spongy-moth/

For more information about the Spongy Moth Program and Federal spongy moth
regulations, please contact National Policy Manager, Kathryn Bronsky, at (301) 851-
2147.

HH#

he Georgia State Senate on March 23 approved a measure that would temporarily

allow heavier trucks on Georgia roads. State law limits trucks to 80,000 pounds,
though vehicles carrying certain products are allowed to weigh up to 84,000 pounds.
House Bill 189 would double that variance for vehicles carrying forestry and agri-
cultural products, allowing them to weigh up to 88,000 pounds. HB 189 would only
apply to state and county roads. Interstate highways fall under control of the federal
government, which limits ve-
hicles to 80,000 pounds.

Supporters say the mea-
sure would allow businesses
to ship their goods more ef-
ficiently at a time when infla-
tion is high and truck drivers
are scarce. Critics say heavier
trucks would lead to more

Show the beauty of your product

with SIPIR -2ckacine

v

Ay

traffic fatalities and cost tax- g AR T
payers billions of dollars more SPRD
for road maintenance. \ PACKAGING

- —=y

HB 189 has divided law- 2 e
makers and morphed several £ > y
times. The Georgia House nar- 2
rowly approved a version that ' = JINC
would have allowed trucks
carrying a larger variety of
products to weigh up to 88,000
pounds.

The Senate version applies
only to trucks carrying forestry " |
and agricultural products. It 5
would allow local police to
enforce weight restrictions on
bridges — something only the

SR e e oo AL
www.sprpackaging.com SPRO ®

PACKAGING .averez
Please contact Bobby John: 469-267-9429 bjohn@sprpackaging.com
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https://legiscan.com/GA/text/HB189/2023
https://www.northwestgeorgianews.com/catoosa_walker_news/news/heavier-limits-on-truck-weights-pass-georgia-house/article_ac1fc52a-bdb5-11ed-b87e-4f0fbaa1a903.html
https://www.northwestgeorgianews.com/catoosa_walker_news/news/heavier-limits-on-truck-weights-pass-georgia-house/article_ac1fc52a-bdb5-11ed-b87e-4f0fbaa1a903.html

GA TRUCKS
(Cont'd)
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state Department of Public Safety can do now. And the bill would sunset the higher
maximum weight in July 2024.

That would give lawmakers time to find a permanent compromise on truck
weights. It also would allow them to reach a consensus on a related issue — how to
pay for billions of dollars of road and rail improvements that a legislative committee
says are needed to accommodate booming freight traffic.

“We want to have a serious conversation about how we fund our roads going for-
ward,” Majority Leader Steve Gooch (R-Dahlonega) told the Senate.

HB 189 passed the Senate by a vote of 44-5. It now returns to the House.

Bi#

he state of Michigan has adopted the following compost labeling regulation effec-
tive March 29, 2023:

324.11563.added Sale of general use compost; labeling requirements; management of
restricted use compost.

Sec. 11563.
(1) General use compost offered for sale shall be accompanied by a label, in the case of
bagged compost, or an information sheet in the case of bulk sales. The label or infor-
mation sheet shall contain all of the following information:
(a) The name and generator of the compost.
(b) The feedstock and bulking agents used to produce the compost.
(c) Use instructions, including application rates and any restrictions on use.
(d) If the compost is marketed as a fertilizer, micronutrient, or soil conditioner, the
label shall list the applicable parameters under section 11565 and comply with the
requirements of part 85, if applicable.
(e) If the compost is marketed as a liming material, the label shall list the applicable
parameters under section 11565 and shall include a statement indicating that the
generator of the compost is in compliance with the applicable requirements of 1955
PA 162, MCL 290.531 to 290.538. The label shall specify the generator's liming license
number.
(f) A statement indicating how the user of the compost can obtain the results of all
testing, including test parameters and concentration levels.
(2) Restricted use compost shall be managed as provided in any of the following:
(a) Disposed of at a properly licensed landfill.
(b) Stockpiled on-site until the generator petitions the department under section
11562 and the department reclassifies the compost as provided in that section.
(c) Used for a use specified by the department under section 11553(3).
Bi#

he Fertilizer Institute (TFI) President and CEO Corey Rosenbusch today praised

Congress for introducing the Plant Biostimulant Act. Introduced by Representa-
tives Jimmy Panetta (D-CA-19) and Jim Baird (R-IN-4) and Senators Alex Padilla (D-
CA) and Mike Braun (R-IN), the Plant Biostimulant Act will support the adoption of
biostimulants by farmers and provide clarity to the emerging marketplace

“Biostimulants are a relatively new innovation in agriculture,” Rosenbusch ex-
plained. “There is great potential in these products, but as with any new technology
there are hurdles.”

Among the biggest of the hurdles mentioned by TFI's Rosenbusch are the lack of a
clear and consistent definition for “biostimulant” and the fact that there is no uniform
framework to regulate them as plant nutrition products.

“The lack of a regulatory framework inhibits research and puts the US behind
Europe in product development,” Rosenbusch said. “Other countries are regulating

© Mulch & Soil Council, 2023


http://www.senate.ga.gov/senators/Documents/PrintBios/BioGoochSteve752.pdf

BIOSTIMULENTS | biostimulants through a fertilizer lens and finding success. We are hitting a roadblock
[(Contd.) | right out of the gate and need those guardrails to foster innovation, research, testing,
" | and ultimately a path to market for these products.”

THE Biostimulants have the potential to enhance the existing environmental steward-
FERTILIZER | ship of growers and compliment 4R fertilizer practices.
INSTITUTE “When we talk nutrient management, we are talking about minimizing losses to

the environment, water quality, air quality, soil health, and all the other things im-
portant to the conservation and environmental communities. Biostimulants support
environmental stewardship by improving the efficiencies of fertilizer application and
soil health while also increasing crop yields,” Rosenbusch concluded. “With a growing
population, demand for agricultural production continues to increase. The fertilizer
industry is innovating to meet those demands and legislation like the Plant Biostimu-
lant Act will allow that innovation to reach growers.”

HH#

INDUSTRY NEWS

NGA CONSUMER n April 28, the National Gardening Association (NGA) published its 2023 National
Gardening Survey as a comprehensive market research report that leaders in the

SURVEY | 1awn and garden industry can use to track the market and help make strategic market-
TN AL G/{ ing decisions. Conducted annually since 1973, the Survey provides in-depth and up-

&\& # to-date marketing information on industry trends, household participation, consumer
X Qf profiles, gardeners' attitudes, and retail sales.
~ ,‘5&' = This year’s National Gardening Survey provides insights into American household
— a'.rl. o/ | lawn and garden activities and spending for the year 2022, as well as expectations for
. | ./ |2023.
Mooty
%Cl _“}/ ~ * Inflation was a major factor for over half of respondents in planning to increase or

decrease their level of participation in lawn and gardening activities. To combat
inflation, the most commonly used household practices were using water wisely,
buying plants on sale, and growing plants from seeds.

e Opver one-third of households anticipate increasing their spending on lawn and
gardening products in 2023 compared to 2022, particularly for food gardening.
However, more households anticipate decreasing their spending on flower garden-
ing and lawn care.

* Participation in lawn and gardening activities remained high in 2022, with a 5-year
high of 80% of households taking part.

* By activity, participation increased across the board year over year, with indoor
houseplant gardening jumping in participation more than any other activity.
Younger respondents were more likely to be first-time participants in lawn and
gardening activities and to try a new lawn or gardening activity in 2022.

e Spending on lawn and gardening activities continued to rise, with an average
household spend of $616 in 2022, an increase of $74 from 2021 alone. Younger
households, particularly the 18-34 age group and 35-44 age group, saw larger in-
creases in spending than older households.

e About one-third of respondents predicted their spending on lawn and gardening
activities to increase in 2023 compared to 2022, while nearly 2 in 5 households re-
ported higher spending on lawn and gardening activities in 2022 compared to 2021.
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USDA OFFERS $1B
IN REAP FUNDING
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In March, Enviva Inc. got its construction permit for its Epes plant under construction
in Sumter County, Alamaba. The revised permit enables Enviva to build a state-of-
the-art sustainable biomass production facility at a brownfield site in Epes, Alabama,
bringing jobs, infrastructure, and economic development to the region, while deepen-
ing Sumter County’s ties to the global economy.

In 2020, Enviva acquired over 300 acres of land on the coast of the Tombigbee River
in Sumter County. The Enviva Epes site location resides on the former manufacturing
site of a wood products company that had closed in recent years, resulting in job loss
and depressed economic activity in the region.

Enviva started preliminary construction of its fully contracted Epes plant in July
2022. The plant is expected to have a nameplate capacity of 1.1 million metric tons
per year and is expected to be in service in 2024 and fully ramped in 2025. Once opera-
tional, the Epes plant is expected to support approximately 350 direct and indirect jobs,
including in adjacent industries such as logging and trucking.

HiH

Iso in March, the Mississippi Department of Environmental Quality’s (MDEQ)

permit board for the unanimous approval of the construction permit of Enviva’s
Bond, Mississippi facility. The proposed facility will be designed to produce ap-
proximately 1.2 million oven dried tons (ODT) per year of wood pellets and will
be equipped with maximum achievable control technologies to curb emissions to the
greatest extent possible. Emission control technologies to be deployed throughout the
site include baghouses, bin vents, wet electrostatic precipitators (WESP), and thermal
oxidative controls (RTOs/RCOs).

Enviva’s Bond plant will strengthen the regional wood market for previously
unmerchantable timber, creating additional incentives for local landowners to keep
their forests as forests. Once operational, the facility in Bond, MS will support approxi-
mately 350 direct and indirect jobs, including adjacent industries such as logging and
trucking. Enviva remains committed to working tirelessly — every day — to be a com-
pany that makes Mississippi proud.

To learn more about Enviva’s forthcoming plant in Bond, Mississippi, vis-
it: https:/ /enviva-bond.com/

Hi#

he USDA announced it is making $1.055 billion in grants available under the Rural

Energy for American Program (REAP) to help agricultural producers and rural
small businesses invest in renewable energy systems and make energy efficiency im-
provements. The REAP funding was allocated by the Inflation Reduction Act, which
was signed by President Biden in August 2022.

The IRA provided more than $2 billion in funds for the REAP program through
2031. The USDA is offering $1.055 billion through six quarterly competitions that will
be held throughout the remainder of 2023 and 2024.

The REAP program was first created by the 2008 Farm Bill to award grants and
loan guarantees to agricultural producers and rural small business to purchase and
install renewable energy systems and make energy efficiency improvements to their
operations. Eligible renewable energy systems include renewable biomass, including
anaerobic digesters and biogas, wind, solar, small hydro-electric, ocean, geothermal, or
hydrogen derived from any of those sources.

According to the USDA, numerous changes are being implemented to the program
with inclusion of funds from the IRA. Changes include increasing the maximum grant
size from $250,000 to $500,000 for energy efficiency products and from $500,000 to $1
million for renewable energy systems.

The agency is also raising the federal share to 50 percent for all energy efficiency
projects, all zero-emission renewable energy projects, and all projects in designated en-
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ergy communities and projects submitted by eligible tribal entities. All other projects
are eligible to apply for grants of up to 25 percent of the total project costs.

In addition, the USDA is creating an Underutilized Technology Fund with an ini-
tial infusion of $144.5 million for zero-emission renewable energy technologies which
made up less than 20 percent of the project pool two years previous to the application
year. For fiscal year 2023, solar, biomass, biogas and energy efficiency projects do not
qualify for the Underutilized Technology Fund. All others are eligible.

The USDA is also taking action to ensure that small projects have a fair opportu-
nity to complete for funding by setting aside at least 20 percent of the available funds
until June 30 of each year for grant requests of $20,000 or less, including the grant por-
tion of a combined grant and loan guarantee request.

Bi#

ouble-brokering — when a carrier accepts a load and then illegally re-brokers it

to another carrier — is on the rise, costing brokers and carriers millions of dollars,
and hurting legitimate businesses. Several red flags can alert companies to scams, and
brokers said they’re scrutinizing everything from ELD records to IP addresses.

There are two primary types of double-brokering. In one, legitimate carriers accept
loads but don’t have capacity, so they double-broker it even though they don’t have
authority. While it is still illegal, there are often no claims unless there is an accident or
a load is damaged. With fraudulent double-brokering, someone contracts with what
they think is a legitimate motor carrier that then re-brokers the load. In the end, Bro-
kers and shippers do not know who is actually in custody of the goods. If something
goes wrong, there is often no cargo insurance. Even worse, there is a higher risk of
theft.

In Q4 2022 and Q1 2023, Truckstop, a load board provider, saw a 400% increase
in double-brokering complaints according to Brent Hutto, its chief relationship offi-
cer. Today, about 30% of freight is moved in the spot market. The sheer volume going
through the spot market is much higher than it has ever been and is only predicted to
increase,” Hutto said, adding that double-brokering tends to increase in a down mar-
ket. “I don’t know why that is other than, anecdotally, the marketplace is more desper-
ate to get freight at a profitable level.”

What can you do?

e Know your broker and verify information
Check addresses on bills of lading
Ask your broker how they deal with double brokering
Be suspicious of quick-pay options
Beware of fuel advance demands
Verify the insurance listed by the carrier for coverage and number of trucks

HH#

he USDA’s Economic Research Service in March published a report that aims

to help increase the value of animal manure for farmers. The document, in part,
describes existing and emerging technologies that have the potential to increase the
value of manure or reduce manure management costs. It also describes current ma-
nure production, handling, storage and use data gathered through the USDA’s Agri-
cultural Resource Management Survey.

The study found that there is substantial opportunity for increasing the use of
manure as fertilizer. According to the USDA’s analysis, manure is currently applied to
only 8 percent of the 240.9 million acres planted to seven major U.S. field crops. The
agency said liquid-solids separation technologies; the use of manure additives, includ-
ing biochar; and composting can help increase the value of manure fertilizer.

The study also addresses non-fertilizer uses for manure, including anaerobic diges-
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tion and thermochemical processes. USDA researchers site a 2018 study that examined
the barriers or hurdles that U.S. dairy and swine producers face regarding the adop-
tion of anaerobic digestion technology. That study found that greater adoption could
be encouraged by lower construction costs, increased government grants and higher
electricity prices.

In its report, the ARS also discusses the impact of renewable energy credits in
driving renewable natural gas (RNG) growth, including those generated through the
federal Renewable Fuel Standard program and regional fuel programs, such as Califor-
nia’s Low Carbon Fuel Standard. RNG generated via the anaerobic digestion of ma-
nure is eligible to generate credits under such programs.

The report references the U.S. EPA’s AgSTAR data, which indicates 322 on-farm an-
aerobic digestion systems were operational in the U.S. as of the end of 2021, including
50 systems that began operations during that year. Roughly 78 percent of U.S. on-farm
anaerobic digestion facilities are located on dairies. Financial factors currently limit the
use the of anaerobic digestion systems on farms with less than 500 cows, according to
the USDA. The systems are most common at concentrated animal feeding operations
(CAFOs) with more than 1,000 animal units. In addition to financial limitations, other
factors also impact the deployment of anaerobic digestion at smaller farm operations,
such as lack of training and expertise, labor and maintenance issues. Community di-
gesters represent a potential solution to these issues. Since 1994, community digesters
have represented less than 9 percent of total U.S. anaerobic digestion facilities. They
also shutdown at a higher rate than on-farm systems. Research suggests the higher rate
of shutdown could result from a lack of consistent quality and cleanliness of off-farm
feedstocks, such as food waste; poor revenue performance; and higher-than-expected
operational, maintenance and repair costs.

Beyond anaerobic digestion, the report identifies pyrolysis, gasification and direct
liquefaction as the three main thermochemical conversion processes that can be incor-
porated into current manure management practices and have the potential to convert
feedstock into value-added products. All three processes produce a combination of
volatile gases, bio-oils, and solids that can be used for heat and power generation, as
transportation fuels, or as chemical feedstocks. The use of these technologies in ma-
nure management, however, face several challenges, including the diverse makeup
of animal manure, high costs to meet emission limitations and high capital costs for
equipment.

A full copy of the report is available on the USDA website.

Bi#

he Mulch & Soil Council is pleased to welcome the following new member compa-

nies:
PRODUCER MEMBERS:
Sam Spence Enrique Camacho
Delta Mulch and Materials, LLC North Hills Recycling, Inc.
PO Box 10756 11700 Blucher Ave
Jackson, TN 38308 Granada Hills, CA 91344
sam@deltamulch.com enrique@nhrecyclinginc.com
www.deltamulch.com www.nhrecvclinginc.com
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NEW MEMBERS | AFFILIATE MEMBERS:
(Cont'el) | ricyc sar Doug Hubble
AKE SAFETY EQUIPMENT PRECISION LABORATORIES, LLC
(KRONEBUSCH INDUSTRIES) 10016 55th St
32 Woodlake St, SE Kenosha, WI 53114
Rochester, MN 55904 dhubble@precisionlab.com

rick@ake.com
www.ake.com /ki

GERTIFICATION REPORT

NEW CERTIFIED PRODUCTS

www.precisionlab.com

PREMIUM POTTING SOIL
Miracle-Gro Raised Bed Soill 0.09-0.08-0.09

Product News

Miracle-Gro Lawn Products, Inc.

RECERTIFIED PRODUCTS
CERTIFIED PRODUCT MULCH
L Florida Mulch Inc. Florida Mulch Hardwood-Cypress Mulch Blend
?::;liw Florida Mulch Inc. Gold Color Enhanced Mulch
. Florida Mulch Inc. Natural Environmental Mulch
v ,:.chy Florida Mulch Inc. Red Color Enhanced Mulch

Brown Landscape Mulch

Decorative Cedar Mulch Blend

Vigoro Premium Black Mulch by Garick Corporation
Vigoro Premium Brown Mulch by Garick Corporation
Vigoro Premium Red Mulch by Garick Corporation

Garick Corporation
Garick Corporation
Garick Corporation
Garick Corporation
Garick Corporation

This product has been registered and tested for conformance
o the standards of the Mulch & Soil Council for the indicated
product category. The Mulch & Soil standards do not contain
a product category for pesticides, and this certification mark
does not apply to pesticide claims. For more information,
refer to the MSC Web site at www.mulchandsoilcouncil.org.

Gro-Well Brands, Inc.
Gro-Well Brands, Inc.
Gro-Well Brands, Inc.

Homer Industries, LLC
Maibec Inc.

Ohio Mulch Supply, Inc.
Oldcastle Lawn & Garden, Inc.
Oldcastle Lawn & Garden, Inc.
The Scotts Company

The Scotts Company

The Scotts Company

Kellogg Garden Products

Vigoro Black Mulch by Gro-Well Brands
Vigoro Brown Mulch by Gro-Well Brands
Vigoro Red Mulch by Gro-Well Brands
ColorScape Brown Mulch

Yucatan Red Cedar Mulch

100% Pure Cypress 112E

Lumberjack Kiddie Mat

Timberline Pine Bark Mini Nuggets
California Select Classic Black Mulch
California Select Forest Brown Mulch
California Select Sierra Red Mulch

PREMIUM POTTING SOILS
Kellogg Palm, Cactus & Citrus

Miracle-Gro Lawn Products, Inc.
Miracle-Gro Lawn Products, Inc.
Miracle-Gro Lawn Products, Inc.

Mirade-Gro Expand ‘N Gro Concentrated Planting Mix 045-0.15-0.30
Miracle-Gro Performance Organics Raised Bed Mix 0.11-0.02-0.02
Miracle-Gro Tropical Potting Mix 0.08-0.03-0.06

STANDARD POTTING SOILS
Gardeners Potting Soil

Kellogg Garden Products

LANDSCAPE SOILS & AMENDMENTS

Black Velvet Mushroom Compost

All Natural Garden Soil for Flowers & Vegetables (Red)
Miracle-Gro Garden Soil, Trees & Shrubs 0.09-0.05-0.07
Vigoro Enriched Lawn Soil 0.04-0.04-0.04

Black Gold Compost Company
Kellogg Garden Products
Miracle-Gro Lawn Products, Inc.
Swiss Farms Products, Inc.
Hyponex Corporation

DECERTIFIED/WITHDRAWN PRODUCTS:
PREMIUM POTTING SOILS
Hyponex by Scotts Moisture Potting Soil 0.07-0.01-0.03

The Scotts Company
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GLASSIFIEDS

2005 Vermeer Tub Grinder TG7000

Manufacturer: Vermeer
Model: TG7000

Year: 2005

Location: Scotts Hill, TN
Price: $220,000

Contact: equipment@garick.com

Info: Includes Two- 2.5" screens in machine. Extra screens: One- 2.5" round screen, One- 4" round screen and
One-6" round screen. Runs. There has not been any major repairs to grinder in last year or so. We do have
maintenance records on service. We have probably 250 new grinder teeth and some odd and end spare parts.

#i#

Manufacturer: IMCO
Year: 2016

Location: Scotts Hill, TN
Price: $30,000

Contact: equipment@garick.com

Info: Has new floor. Good working condition. Conveyor is 60' and hopper is 10'.
New chains and floor on conveyor. The undercarriage is 20 years old, the conveyor
with 10 yard hopper is 5 or 6 years old, Engine has 13006 hours on it. JD 2003 Model.

#i#

2020 Hamer Side Sealer

Manufacturer: Hamer
Year: 2020

Location: Cumming, GA
Price: $9,000

Contact: equipment@garick.com

Info: s/n 982040108. Excellent working condition.
Only used for 1,000 bags.
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GLASSIFIEDS

Hamer Volumetric Feeder Model 300VE
Manufacturer: Hamer

Model: 300VF

Year: unknown

Location: Cumming, GA

Price: $39,000

Contact: equipment@garick.com

Information: Hardly used.

Hh#

2006 CBI 6800T Horizontal Grinder
Manufacturer: CBI

Model: 6800T

Year: 2006

Location: Reedsville, Pennsylvania

Price: $375,000

Company Contact: Logan Metzler, 717-437-3347, logan.metzler@metzlerfp.com
Information: 12,750 Hours, CAT 3412 Engine, 1050 HP, Engine Rebuild

Mark Your
Calendar

g b il
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