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  Leading supplier of biologicals and specialty products 

  Six primary product families: 

o  Inoculants 

o  Seed Coatings 

o  Landscape Colorants and Coatings 

o  Turf and Specialties 

o  Biological Crop Protection 

o  Livestock Management Products 
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“…development that meets the 
needs of the present without 

compromising the ability of future 
generations to meet their needs.” 

- Our Common Future Report – Brundtland Comission 1987 



“…about the accelerating deterioration of 
the human environment and natural 
resources and the consequences of that 
deterioration for economic and social 
development.”  

- Report of the World Commission on Environment and Development 





Responsible and efficient utilization of 
natural resources, that are both finite and/or 
renewable, while generating a steady profit 

for stakeholders. 



Using environmental resources, which 
businesses rely on to produce goods, at a 

rate which does not compromise an 
ecosystems ability to maintain                       

and replenish itself. 



Maintaining and improving the quality of life 
for all people by: improving health and 

education, encouraging community and fair 
treatment and providing essential      

services to all. 







 Total shareholder return of  
 outperforming its benchmark  

    by more than 





 Over   
 of consumers have ‘some level’ of concern 
about the environment. 





Consumers      want 
readily available information  
on the environmental impacts  
of your products. 



 In 2010,                of company executives said 
employee   productivity   and  health was their 

top sustainability concern. 



Companies with health programs have: 

shareholder return. 

revenue/employees. 



–   Helped establish the EU Electronics 
Recycling Program with other industry 
partners. 

–  Reuse of returned equipment rose from five 
percent in 2004 to                   in 2008. 

–  The standalone business that was created to 
manage returned equipment became a profit 
center that contributed                      to Cisco’s 
bottom line in 2008. 



-  Realized governments would eventually ban lead 
solders in electronic products because of their 
toxicity. 

-  Created alternative solders made from a 
combination of tin, silver and copper. 

-  Saved                     and                           . . 



-  Faced with a massive shortage of skilled 
programmers. 

-  Invested in local community colleges. 
-  This created a pool of potential employees. 



-  Allowed 320,000 employees to work from home 
-  Hidden Benefits: 

o Over                        in real estate cost savings 

o  Job satisfaction  

o Productivity doubled 



-  Developed new product line Arbor®: 

o  30% post consumer recycled content 
o  Triple certification: FSC, SFI and PEFC 

-  Sales increased                       over 1 year period 



Consumers want companies  
  to be  and  



•  Volkswagen =              views 

•  Mattel =        views 

•  Nestle =        views 

•  Greenpeace International YouTube channel = 

views 









Ram Nidumolu, CK Prahalad and MR Rangaswami, Harvard 
Business Review, 2009 



Go to www.sustainbu.com for more information 
about Becker Underwood’s Sustainability Initiatives 


